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| DEAN'S NOTE

Dear Alumni & Friends,

Ideas, action and people—these are the heart
of the C&IS experience. Our students are part
of a comprehensive and dynamic educational
program unlike any other, and we are proud

of the progress and results the college has
experienced in recent months.

As you may know, the college underwent an
in-depth strategic planning process last year
which involved faculty, staff, students and
alumni. The results of these workshops and
small teams directed us toward four main
strategic priorities:

- Improve the internal and external
communities of the college

- Cultivate high quality academic and
research-based programs

- Provide a learning environment that
promotes diversity, equity, leadership
and service

- Strengthen the college’s national and
international profiles

These priorities will drive our focus and

our decisions for the next few years as C&IS
strives to develop global leaders who do the
extraordinary across the full communication,
information and media spectrums.

The results of strategic planning also
include the decision to merge our Journalism
and Telecommunication & Film departments.

As we continue to respond to an evolving media

industry and keep our curriculum dynamic,

our faculty are committed to blending the course

curriculum of both departments to form a new
Department of Journalism and Creative Media.
We believe these new degree options will
better align our educational outcomes with

industry demands and provide increased career

opportunities for students.

Our doctoral program is another area
highlighted throughout our planning
efforts. Our extraordinary faculty

are working to evaluate the
curriculum of our doctoral degree

by emphasizing collaboration among
the units. It is our goal to expand

the limits of what communication
and information education must

be in a changing world. In fact,

our professors are redefining the
classroom itself—using our Digital
Media Center as a teaching laboratory
to put ideas to work for immediate
impact on student learning.

This edition of Communicator highlights
some ways the people of C&IS are
putting ideas to action and some
experiences that make UA's College of
Communication & Information Sciences
unique. You will see that alumni play a
critical role in keeping our college dynamic
and relevant through both insight and
support. Alumni and supporters are a key
to our success and we believe that, together,
we are headed toward a very bright future.

LEFT TO RIGHT: MARQUIS MUNSON, STUDENT

EXECUTIVE COUNCIL JOURNALISM REPRESENTATIVE;

JACOB BOBO, STUDENT EXECUTIVE COUNCIL

PRESIDENT; KRISTEN ELLIS, C&IS AMBASSADOR PRESIDENT;
MARK NELSON, DEAN AND PROFESSOR

Thank you for all you do to make our
college one of the best educational programs
in the country!

Made 1>, Nefor—

Mark D. Nelson, Ph.D.
Dean and Professor

y Follow @DeanMarkNelson

COLLEGE OF COMMUNICATION & INFORMATION SCIENCES
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| SEEN ON SOCIAL MEDIA

y As Tweeted
Rece Davis
@ESPN_ReceDavis

Had a great time visiting with

@UACCIS today. Bright students.
Big futures in our business

e
Pictured on Instagram

o AEJMC
P @AEJMC

University of Alabama College

50N

of Communication & Information . A
Sciences, receiving the Equity sarahgdougherty Sharing the LUV
& Diversity award. with our CEO during today’s Culture

Center Dedication in his honor.
Thanks for all of these opportunities

. ' .
" Jeff Barrett Garyl#swintern
_ @BarrettAll

@Capstone Agency You are still my
favorite student agency! Great to be
here in real life.

Kayla McGough
@Kayla_McGoo
Thanks @PRCAUA for being a great

audience and asking some even
better questions! You guys rock!

dougkillough With fellow @uaccis
alum, Rece Davis

ey FOX Sports
ront  @FOXSports
This semester, @FOXSportsU
brings together @0utkick.
The show with @ClayTravis
+ @QUofAlabama & @BamaAPR

USA TODAY College
@USATODAYCollege
University of Alabama SGA releases

‘It's on Us’ video usat.ly/1izB6FI whattheheckabecca if there’s one
thing better than the possibility
of winning a signed Nick Saban
football, it’s a selfie with the dean of
the College of Communication and
Information Sciences #CCSSKickoff

Connect with C&IS online
cis.ua.edu / facebook.com/UACCIS / @UACCIS / instagram.com/uaccis @ n y

i THE UNIVERSITY OF ALABAMA



Speaking to SUCCESS v mece

Communication technologies have revolutionized
business culture and connected executives and
management professionals with their colleagues
and employees in new ways. Conference

calls, e-mail chains and instant messaging

“We believe oral often replace face-to-face, collaborative

communication. It should come as no surprise

Communication then, that the number of professionals who

. . fear public speaking has continued to rise and
and ef'fectlve pU-th is now cited as the greatest fear of more than

speaking SklllS are one-quarter of American adults. With the onset

of new communication technology it may seem

part Of being an that the value of effective oral communication

has diminished. However, the ability to craft,

engaged citizen and organize and present a targeted message

with confidence has been shown to increase

an effective employee.” perceived credibility and success and is pivotal

to career advancement.

A common misconception surrounding public
speaking is that little preparation goes into
crafting an effective speech and the art of oral
communication is not teachable. With the launch
of The Speaking Studio, housed in the College of
Communication & Information Sciences, Dr. Alexa
Chilcutt and Dr. Adam Brooks have solicited the
help of public speaking consultants to coach
clients on the skill.

“We believe oral communication and effective
public speaking skills are part of being an
engaged citizen and an effective employee; and
we believe the principals of oral communication
are pivotal in a variety of industries and areas,”
Dr. Adam Brooks, Assistant Director of Public
Speaking, said.

The community-wide resource, staffed by
trained consultants, facilitates the recording

ol

and immediate feedback of individual and
group presentations. It is a resource that many
have found useful.

C&IS instructor and doctoral student Brandon
Chicotsky recently used The Speaking Studio in
preparing for a University-wide public speaking
competition in which he took home first prize.

“I used The Speaking Studio roughly 20 times
in preparation for the Three Minute Thesis
competition,” Chicotsky said. “I believe part of
the reason | won the competition was [because
of] The Speaking Studio’s excellent support.
They provided a breakdown of my speech, delivery
and approach. Using video recording technology
and highly skilled speaking coaches, we re-tooled
several key areas of my speeches and improved
my delivery. Ultimately, | became stronger in my
overall approach and impact as a speaker with
the help of The Speaking Studio.”

Currently, The Speaking Studio is working

with speakers participating in Tuscaloosa TEDX,
a program of local, self-organized events that
bring people together to discuss ideas worth
spreading. This is the second year the

group has worked with The Speaking Studio.

Staffed with experts who have been identified as

leading the field of Communication & Information
Sciences, Dr. Brooks said he believes C&IS faculty
should be the people that the community come to
when they need help with their communication.




LSS

The Speaking Studio
helps students and
professionals plan and

present their speech

PUBLIC
SPEAKRING

101

Begin by asking
yourself these six
questions:

1. What am I trying to accomplish?

You wouldn’t begin a business without a clear
business plan, so why develop a presentation
without understanding your purpose? Are you
intending to inform or to persuade your audience?
Reveal your purpose for presenting up front

so the audience knows what you are attempting
to accomplish.

2. Why is the information important?

How many meetings have you attended that you
felt were a waste of time? The same is true for
presentations. Each audience member is asking,
“What's in it for me?” and “Why should | care?”

at the onset of your presentation. Only present
when there is new or valuable information to relay.
Show the audience that you value their time by
summarizing up front.

3. Who am I speaking to?

In speaking, as in business, understanding

your customer is vital to success. Audience
identification is critical to understanding how

to approach the topic and what information
should be included or not included based on their
existing knowledge or opinions. Don’t waste their
time and yours by rehashing information that
should be understood. Also, take the time to know
what they care about and tailor the message to

suit their needs. 1

31

UA’s public speaking program

was named a Program of Distinction
by the National Communication
Association last fall. Learn tips

to improve your public speaking
from our experts Dr. Alexa Chilcutt
and Dr. Adam Brooks.

4. Where am [ speaking?

()

While this question may not deal with /Y

the content itself, it will help determine
the formality of the presentation. In

most cases, authenticity overrides

form. The size of the group and how

the space is physically arranged will

help determine if you are able to make

it more conversational and interactive
versus a more formal mode of presentation
and whether you need larger visual aids.

S. When am [ speaking?

The question of time will guide the amount of
information. Time constraints and time of day
factor into how receptive the audience may be.
Numerous studies have indicated that people
typically listen at a rate of 50% effectiveness.
This means they listen to or absorb half of what
you are saying. To compound the issue, they walk
away remembering only about 25%. Given your
time constraints, identifying the most important
25% of your message should direct how you
organize and deliver the content.

6. How should I present?

Based on the information you have gathered at
this point in the preparation process, what makes
sense? A PowerPoint or Prezi is not necessary

in all circumstances and should, when used,

be visual rather than textual. Handouts should
include auxiliary information that supplement the
message. An example includes stating a number
or statistic and then providing the full process
(graph, chart, etc.) on a handout referencing it
for those who want to look at the details. How you

present is tied to the purpose, audience, and time.

Energy is always appreciated!

Check any technical

function you may use
inadvance to ensure
your presentation

goes smoothly.

ey




| BY THE NUMBERS

| we are

C&IS,

The College of Communication

& Information Sciences is among
the top 10 largest communication
programs in the United States and
consistently ranks among the best

schools of our kind in the world.
Many faculty hold top prizes in their
professions, including the Pulitzer
Prize. Our state-of-the-art Digital
Media Center has become one of the
top media teaching laboratories

in the world. Leading the nation with
one of the most complete educational
programs across all fields of
communication and information,
C&IS is home to graduates who

are highly recruited in their fields
and alumni who advance to top

positions in their careers.

EXPERIENCING C&IS

® The Alabama Forensic Council
will travel to 11 STATES this year.

PULITZER PRIZES
have been awarded to C&IS faculty

100 |

students intern with
the Digital Media

The Plank Center for Leadership in Public Relations
Center each year.

has placed 48 educators in 30 host agencies
or corporations over the last six years.

Faculty members produce
240+ SCHOLARLY
PUBLICATIONS each year.

600+

students graduate from C&IS each year

15%
.2

alumni represent

100+

C&IS students study in
other countries each year.

e

The School of Library and Information Studies has an
active internship program in
including Canada, Germany, India, Ireland and Korea.

students applied for

the inaugural PR in
Paris program which will
launch in summer 2016

students have participated in the TCF in with 20 students.

Los Angeles Internship Program since 2012.




| C&IS IN THE COMMUNITY

C&IS faculty, staff and students partner with
members of the community throughout the year to
foster development, education and engagement.
Through these partnerships, the college seeks

to make its resources and strengths available

throughout the state, nation and world.

1. Discovering local partnerships

WVUA 23 television station hosted the Tuscaloosa
Chamber of Commerce for a Business After Hours
event at the C&IS Digital Media Center. The
monthly event was one of the Chamber’s best-
attended functions. More than 150 business and
community leaders from West Alabama attended
the event that included a catered dinner, door
prizes and informal networking. Attendees toured
WVUA 23’s newsroom, set and offices.

2. Promoting media diversity

The Department of Journalism partnered

with UNITY Journalists for Diversity, Inc.

to host a regional summit on UA's campus.

The summit, titled “Empowering the Southern
Narrative” brought journalists from around

the U.S. to Tuscaloosa to discuss innovative
and inclusive ideas on media literacy, social
media, entrepreneurial journalism and poverty.
Workshops on The New South and Neighborhood
Reporting facilitated discourse on critical

Redefining Neighborhood
Reporting

gy arntl flm s

topics including: emerging social, cultural
and demographic trends in the South and
identifying and investigating problems

in marginalized neighborhoods.

3. Exploring bilingual communication

The C&IS National Association of Hispanic
Journalists partnered with the College of Arts
and Sciences to host Breaking Barriers: The
Alabama TV Story in Gorgas Library. Alabama




TV, the state’s first bilingual television program,
originally debuted on WVUA 23 in the summer

of 2014. The event facilitated conversation on
the importance of bilingual communication in
reaching diverse audiences and included a panel
discussion with Alabama TV staff. Journalism
students in Dr. George Daniels’ Reporting and
Writing Across Media course were given the
opportunity to interview the Alabama TV staff on
their work at the Digital Media Center before the
community-wide event took place.

4. Enhancing Alabama's libraries

The School of Library and Information Studies
graduated its second cohort of students from
the Sustainable Training for Alabama Public
Library Employees (STAPLE) program. The group
of 30 paraprofessional librarians participated

in the yearlong management training program
supported by grant funding from the Institute
of Museums and Library Services. STAPLE was
created to provide Alabama library managers

with enhanced planning, communication,
and networking skills. Educational resources
developed by the program are freely available
on the web.
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| WHAT DO THEY SAY

C&IS student athletes

were asked “How has your education in C&IS affected

your performance as an athlete and impacted
your relationships with teammates?”

Ithas been a blessing to be a part of C&IS.
C&I'S has established a foundation not just
for my sport, but for my life. [The college] has
improved my communication skills with my
team, coaches, and fans through leadership,
interviews, and conflict management.

['hope C&IS will continue to benefit and
challenge my professional career.

EMMA TALLEY
GOLF

On the rowing team, my position is called

the coxswain. That means that | have to
communicate effectively and confidently. C&IS
has increased my ability to do that, even in
high-intensity, high-pressure situations when
I'm responsible for eight people in a boat.

That has also helped me become closer to my
teammates. When we're on the water, they trust
me to take care of them, and to know what'’s
going on and what we need to do.

SHANNON SWEATT
ROWING

[ have developed skills

that help me relate to
people from all areas
of life and backgrounds.
[ believe this has helped
me become a person
who can lead and
a person that all of my

teammates can respect.

MICHAEL NYSEWANDER
FOOTBALL

It has affected my performance as an
athlete because it has allowed me to
communicate critically with my coaches
and teammates in times when our thoughts
and ideas might clash. I've learned to listen
and learn through how others communicate
to solve problems and overcome adversity.

KENYAN DRAKE
FOOTBALL

My education and classes in C&IS have
positively affected my performance on

the court, as well as helped me maintain
relationships off the court with my
teammates. My classes have helped me
better understand my team and coaches
and the best possible way to communicate
and have relationships with them.

MAYA JANSEN
TENNIS

i THE UNIVERSITY OF ALABAMA



The School of Library and Information Studies M.F.A. in book
arts is one of only five in the nation. The program emphasizes

the art and craft of making books by hand. Students of the program

s typically concentrate on one of four focus areas: printing and
publishing, bookbinding, papermaking or the history of the book.
Pictured is a sampling of student-produced work.

Becky Beamer
“TIMBER” MINIATURE BOOK
LETTERPRESS PRINTED TEXT,

ORIGINAL PHOTOGRAPHS AND DN
\ “LOVE IS LOVE” POSTER PRINT
A 35MM NEGATIVE HIDDEN LETTERPRESS PRINTED
INSIDE OF THE BINDING y
f’_ﬂ_ﬂ-’f
Charlie Westerink

“RADIUM” BOOK
LETTERPRESS PRINTED AND
BOUND IN A BUILT-IN-GROOVE
CASE, WITH ARTIST-MADE
PASTE PAPER AND

AN INSET LABEL

Ryle Anthony Clark
“TAR GOSPEL” BOOK
INKJET, LETTERPRESS
PRINTED, HANDMADE PAPER,
JAPANESE STYLE CASE WITH

A MAGNETIC CLOSURE




Housed in the
is one of only two

ryant-Denny Stadium, WV
university television stations i
country. Staffed b and UA students, the station pro
13 hours of local news each week and reaches more than 1.8 1
viewers across the state of Alabama. From its humble beginnings in the.
basement of Reese Phifer Hall, to producing broadcasts for one of the top

40 television markets, WVUA 23 has made its name by providing quality

programming to its viewers. Today, the station is setting the standard for

hands-on learning opportunities and C&IS students are graduating more

prepared than ever to enter the work force. }




The DMC opened its doors in March 2014 and

is one of the largest teaching centers of its type
in the nation. The new facility houses WVUA 23,
the Center for Public Television, Alabama
Public Radio and Crimson Tide Productions.
Last October, WVUA 23 hosted a launch party
to debut its newly renovated and relocated
broadcast set. The new set brings fresh energy
to the station’s daily broadcasts and offers
ample space for news anchors to interact

with their audience. The reveal was the final
step in establishing their new home in the
Digital Media Center and the culmination

of the vision for the station’s facilities.

"I think when people see the studio, it opens
their eyes to how dedicated the University
is and how committed it is to the program.”

“I think when people see the studio, it opens their eyes to
how dedicated the University is and how committed it is to the
program,” Steve Diorio, associate director of news and sports
for WVUA 23, said. “It has a positive impact on the students
[who] are looking to come here, and the students that are
already here realize how lucky they are.”

With the new set, and instruction from industry professionals,
students are experiencing accurate simulations of real-world

broadcasting and entering the workforce more prepared than

their peers at other institutions.

“The set itself gives us a cleaner, fresher look compared to what
we had and compared to some of the other stations in the market,”
Diorio said. “It allows us so many more opportunities to showcase
the work that we do here and | think that appeals to our students.”

Sarah Macaluso, a senior majoring in telecommunication and film, has
interned with WVYUA 23 for three years. She said the new facility speaks to
a renewed commitment to professionalism and sets a higher standard for
incoming interns.

“The design of our new set is one that would rival any other local
commercial television set,” Macaluso said. “It reflects the Tuscaloosa
community and the students of UA who are an integral part of the station’s
day-to-day functions, while staying true to one of the values of WVUA,
which is being a teaching and learning facility to students at UA."

Last fall, the station welcomed 12 new student interns as WVUA 23
continued to expand their influence on students across campus. The
new interns joined 18 returning students and a permanent staff of about
30. Diorio attributes the growth of the program to the variety of student
experiences offered with the station.

“We function as a typical TV station so students aren't just covering stories
around campus, they're actually going out and recording real news,” Diorio
said. “They're covering city hall things, they're covering unfortunate death
stories, or they're covering personal stories that they wouldn’t be able to if
it were just a campus-type station.”

| ——

CLOCKWISE FROM TOP LEFT: LYNN BROOKS, NEWS DIRECTOR AND ANCHOR, PHILLIP COLEMAN, ANCHOR,

AND RICHARD SCOTT, CHIEF METEOROLOGIST, PREPARE FOR A NEWSCAST ON THE NEW SET OF WVUA 23

INSIDE BRYANT-DENNY STADIUM; JARRETT BYARS, STUDENT INTERN, RECEIVES HANDS ON TRAINING ON

THE SET OF WVUA 23; RICHARD SCOTT, CHIEF METEOROLOGIST, AND HANNAH KELLING, STUDENT INTERN
DISCUSS WEATHER PATTERNS BEFORE THE FIVE-0'CLOCK NEWS HOUR

Macaluso said she believes the opportunities she’s received with WVUA 23
wouldn’t have been possible anywhere else.

“We get the opportunity to fully immerse ourselves in the day-to-day

routine of a live, working commercial television station from all angles.

In most internship programs, you won't have the opportunity to produce

a complete newscast by yourself, report a sports or news story on-air or
anchor a newscast,” Macaluso said. “At WVUA, the sky is the limit and the
opportunities are endless.”

COLLEGE OF COMMUNICATION & INFORMATION SCIENCES






Millennials have come of age during one of the most radical
periods of change in human history. With the onslaught of the
World Wide Web and reality television, cultural globalization
has never been more attainable and the job market has never
been more competitive. The industry demand for advanced
degrees is almost as high as the debt collected obtaining
them. As children, millennials witnessed the most devastating
terrorist attack on United States soil in history. As adults,
they entered the work force during the most dangerous
financial crisis since the Great Depression of the 1930s.

838

80M+ strong

R

Plugged into social
media, digitally savvy
and demand authenticity



The term millennial refers to the group
of young adults between the ages 18 and
32 who came of age during the 2000s.

&

has experienced.

Google
[a

WORLD FOUNDING OF
WIDE WEB GOOGLE
OPENS TO THE PUBLIC

REALITY
TELEVISION

DEBUTS WITH “REAL
WORLD” ON MTV

K

“Constant phone and online
conversation has replaced
many millennials’ desire
for face-to-face contact.

Eventually, I fear that my

children won't understand

the importance of spoken
conversation at all."
BETHANY CORNE

SOPHOMORE, PUBLIC RELATIONS
AND BUSINESS MANAGEMENT

Below is a snapshot of the innovations,
events and challenges the generation

9-11
WORLD TRADE
CENTER ATTACK

MAD COW COLUMBINE OPERATION
DISEASE SHOOTING IRAQI FREEDOM/
OUTBREAK (T)I-I\IIET\IIEVIQIQOR

BEGINS
Qs o o
e [

According to findings from the Pew Research
Center, “millennials are the first in the modern
era to have higher levels of student loan debt,
poverty and unemployment, and lower levels

of wealth and personal income than their two
immediate predecessor generations—Gen Xers
and boomers—had at the same stage of their
life cycles.”

Despite their obstacles, this young generation
has already created Facebook, elected the first
black President of the United States, occupied
Wall Street and legalized same-sex marriage.

Still, they are hailed as the “Me, Me, Me
Generation” on the cover of TIME Magazine;
deemed lazy, selfish, wasteful and shallow
by their Generation X predecessors and are
sometimes considered the most entitled and

narcissistic cohort in generational study history.
But a group of researchers at The University of
Alabama stand poised to challenge the status
quo of the millennial generation.

In an effort to identify the group’s authentic

voice, Dr. Regina Lewis, associate professor of
Advertising and Public Relations in the College

of Communication & Information Sciences, has
enlisted the help of Intermark Group’s strategic
planner, Dr. Lindsay Sutton, and Susan Fant of
Culverhouse College of Commerce. Together, the
IMAGEN Y team is setting out to prove there might
be more to this generation than its stereotypes.

The group will use a new approach to survey
millennial students at The University of Alabama
between the ages of 19 and 24. Utilizing a series
of e-surveys and follow-up focus groups, the



<y

——

-, I <
MASSACHUSETTS FACEBOOK BARACK OBAMA SUPREME COURT
ISSUES LAUNCHED ELECTED pEcLARES SAME-
SAME-SEX SEX MARRIAGE
LIchI-E\ESEIAGE LEGAL INALL STATES

HURRICANE

KATRINA
HITS

&)

research seeks to investigate myriad topics as
they see them existing for the millennial cohort in
the year 2025. This exploratory study will collect
the viewpoints, opinions, and expectations of UA's
undergraduate students. Specifically, a series of
surveys will be conducted that ask respondents
to consider their lives and surroundings in the
year 2025 and to self-report their forecasts after
a decade of change.

This method of study, called foresight, uses
scenario planning to better understand the lives
and values of the group 10 years in the future. It
is a method, Dr. Regina Lewis believes, has never
been used before in this millennial context.

“All of the negative press this generation has
received is based on speculation,” Lewis said,

“but it is not as though researchers have gone
directly to the source.”

THE GREAT INSTAGRAM
RECESSION LAUNCHED
BEGINS

s

©

g

With this research, the group not only hopes to
achieve insight on the values and ethos of the
generation, but also to offer practical advice to the
industry on how they will be spending their money.

“Society as we know
it will surely be at its
peak 10 years from now.

As social trends and pop
culture are woven into
our everyday lives at

the ease of social media,
the world is constantly
changing as society
becomes more innovative.
I am confident that the
possibilities are endless!'

“There are so many businesses and industries
that are hungry to have a sense for which
direction to take as a business so they can
better serve this generation as they're spending
more and more money,” Lewis said.

Dr. Lindsay Sutton said she believes it is obvious

that millennials are a very attractive audience for
different industries and she hopes this study will

provide much needed answers.

“It started as a little bit of a brainchild here at
Intermark Group,” Sutton said. “We deal a lot in
segmentation and different target audiences.

JUSTIN WASHINGTON
JUNIOR, PUBLIC RELATIONS
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IMAGEN Y

A group of researchers, at The University
of Alabama and Intermark Group are
conducting a novel research project,
termed IMAGEN Y, on the millennial
generation. This exploratory study

aims to collect viewpoints, opinions and
expectations of undergraduate students

at The University of Alabama as they use
foresight to predict their lives ten years
in the future. In an effort to identify

the group's authentic

voice, Dr. Regina
Lewis, associate
professor of

Advertising and Public

LEWIS

Relations in the College
of Communication & Information Sciences,
has enlisted the help of Intermark Group's
strategic planner,
Dr. Lindsay Sutton,
and Susan Fant of

Culverhouse College of

Commerce. This spring,

SUTTON

the group is conducting
one-on-one interviews, focus groups

and scenario planning sessions on UA's
campus to learn more about the largest

generation in history.

They are expected to
finalize their work

in November 2016.

FANT

i THE UNIVERSITY OF ALABAMA

| spend a majority of my time doing research
for clients and [this research] sprung out of the
idea that there was a lot of bad press when it
came to millennials.”

As of 2016, millennials are the largest and most
diverse living generation, and make up the largest
segment of the working population. They are
expected to collectively spend more than $200
billion starting in the year 2017, and upwards

of $10 trillion in their lifetimes.

With this kind of spending power, the research
group believes it is critical to understand how
millennials expect their lives and livelihood, as
well as the environment around them, to change
in the coming decade.

“It is vital to attempt to understand this unique
voice in the market and gain insight into just
what their futures may hold,” the group said in
an executive report written on their research.

In a small sample study conducted for this article,
a few trends seem to be emerging as millennials
look to the future: they want corporate jobs

in large cities, family is still important—but
starting their own can be delayed for a while, and
social justice causes will remain at the forefront
of millennial-shaped discussion. They reject the
idea that their generation is considered lazy

and cite the blurred lines between work and
home, and the demand to be “always on,” as

a challenge not faced by previous generations.
They are the generation that wants it all:

the job, the family, the social relationships

and the fulfilling civic life.

As the first generation of digital natives, it

seems their affinity for technology defines how
they spend their money. Millennials expect instant
access to in-depth product information, peer
reviews and price comparisons. The generation is
seeking brands that offer maximum convenience
at the lowest cost. According to AIMIA Inc.’s
Millennial Loyalty Survey, 57% of millennials

will compare prices before making a purchase.

Termed “the sharing economy” by Goldman Sachs
Global Investment Research group, millennials
have been reluctant to buy homes, cars and
luxury goods. Instead, they are seeking access

to services without the burden of ownership. The
desire to abstain from ownership while ensuring
the best prices for goods and services has lent to
the success of companies like Amazon and Uber.

Millennials consider wellness a daily, active
pursuit and are more likely than previous
generations to spend money at health food stores.
It is clear that they are willing to devote their time
and money to exercising and eating healthy.

This attitude has influenced trends in everything
from food to fashion.

Millennials want to know how a product or service
can be a useful, convenient tool in their daily lives.
They also place high value on social responsibility
and ethically-sourced products. Many agree

that they would prefer a career where they feel
they are promoting social justice rather than a
larger paycheck. Gender equality in the workplace,
LGBTAQ rights and equal opportunity education
seem to be at the forefront of their concern.

Millennials are skilled with technology,
determined, diverse, culturally aware and more
educated than any previous generation. Perhaps
now is the time to put away judgments and dispel
stereotypes while UA's research team listens to
the next generation tell their story.

INITIAL FINDINGS

While hundreds of students
are in the process of taking
surveys about life in 2025,
here is a glimpse at some
of the early responses:

"I feel as though my work ethic or what
I bring to the table will be more
important, not what I learned in high
school or studied in college.'

“I think the biggest thing on my
mind [10 years from today] will be
sustainability of water and food. I think
that will be my biggest concern by far.'

"I expect to see a move towards ‘greener
and minimalistic packaging.’

When asked, "what will you be doing about
your carbon footprint", students said:

“Live a more environmentally-
friendly life"

"Be conscious about the decisions
I make in my daily life."

And, when asked, "how will you
define fun in 20257" students wrote:
"Fun will be with kids."

"The people that I'm with.
It will be the same as now,
if I'm with people I love, I'm happy."
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Last year, C&IS faculty published
more than 240 books and scholarly
articles. Here is a look at some of the
recent book releases authored or
co-authored by C&IS faculty.

The StormandtheTide  Lying and Deception in Pathways to American Indians
Lars Anderson Human Interaction Public Relations and the Rhetoric of
JOURNALISM Dr. Darrin Griffin Dr. Margot Lamme Removal and Allotment
COMMUNICATION STUDIES ADVERTISING &PUBLIC RELATIONS Dr. Jason Black
COMMUNICATION STUDIES
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Contentis King On Deadline Best Books Sweetwater
Dr. Chris Vargo Donald Brown for Children Dr. Robin Boylorn
ADVERTISING & PUBLIC RELATIONS JOURNALISM DI’. Jamie Naidoo COMMUNICATION STUDIES

LIBRARY & INFORMATION STUDIES

JERRY LEE LEWIS

Diversity ‘When
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Jerry Lee Lewis Public Relations Diversity Programming  When Giraffes Flew
Rick Bragg _and Religion for Digital Youth Dr. Jeff Weddle
JOURNALISM in American History Dr. Jamie Naidoo LIBRARY & INFORMATION STUDIES
Dr. Margot Lamme LIBRARY & INFORMATION STUDIES

ADVERTISING & PUBLIC RELATIONS

For more information and a complete
list of books, visit cis.ua.edu/books.
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Logistically
Speaking

BY HAILEY GRACE STEELE

MARIE ROBINSON

From transportation platoon leader in the Gulf and distribution of goods, as well as their Robinson’s experience in logistics and operations,

War to Senior Vice President of Company Strategy  corporate strategy. coupled with her understanding and appreciation

and Chief Operating Officer of Michael Kors, of communication, has made her instrumental

Marie Robinson’s path to success has been “Corporate strategy is really about working with in the implementation of sustainable business

anything but ordinary. the board of directors, our CEQ and our division practices at Michael Kors. With her leadership,
heads to constantly be reevaluating what our one of today’s largest and most influential fashion

Robinson first discovered her aptitude for future looks like and how we're allocating our design companies has solidified its standing as

logistics and distribution as a member of resources,” Robinson said. “Good strategy is a thriving business organization and a key player

The University of Alabama’s Army ROTC program.  about knowing what to say no to.” in the global economy.

Throughout her career, she has made history in

the emerging field launching Wal-Mart’s first Robinson said she sees her role as . B -3 |7y e

e-commerce distribution center and serving as an impartial negotiator, facilitating -

the first female Vice President of Logistics for discussion and making sure that all

the company. The 1989 journalism graduate said ideas are carefully considered. It’s a
it was her education at The University of Alabama  role she believes her communication

that gave her the confidence and skillset to tell background helped prepare her for.

her story, effectively communicate with others

and, ultimately, move ahead in her career. “The ability to listen closely,
whether that’s through technology

Today, Robinson begins her days at Michael or individual communication, or

Kors by checking in with the company’s global interviews—the world is hungry

operations—a division of the company that she for that. You can use it anywhere
is largely responsible for creating. When Michael and I'm proof of that,” Robinson said. 7

Kors recruited Robinson in the spring of 2014, “You don't have to use those skills in |

she was tasked with introducing the discipline of  the traditional communication sector.

operations to the company and building a global ~ The ability to bring people together, MARIE ROBINSON, SENIOR VICE PRESIDENT OF COMPANY
strategy team from the ground up. Now she is communicate and tell a story will bode STRATEGY AND COO FOR MICHAEL KORS, PRESENTS AT THE
fully responsible for the company’s operations you well anywhere you might find yourself.” COMPANY'S DISTRIEUTION HEADQUARTERS.
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In the National
Spotlight

BY SARA HARTLEY

PATRICK MADDOX

When Student Government Association President
Elliot Spillers and his team launched a campus-
wide awareness campaign about preventing
sexual assault last fall, Patrick Maddox, a senior
majoring in telecommunication and film, was
given the opportunity to put his expertise into
action. Maddox was asked to direct a Public
Service Announcement (PSA) as part of the
national “It’s On Us” campaign created by the
White House. Now, Maddox calls the project a
defining moment in his UA career.

Working with the direction of Associate Professor
Dr. Rachel Raimist, Maddox led a team of
students in creating the PSA, which spotlighted
students from all areas of campus including
athletes, members of the Greek community

and elected student officials.

“Patrick had to articulate his vision and translate
the technical needs of the shoot to non-film
collaborators,” Raimist said. “[That] is not always
an easy task, but is very ‘real world’ experience
he gained through this collaboration.”

The film received more than 27,000 views

within days of its release putting the work of the
telecommunication and film major in the spotlight.
The campaign garnered attention from both

local and national news and gave Maddox an
experience he will take with him into his career.

TOP: PATRICK MADDOX FILMS JORDAN FORREST, SGA EXECUTIVE
DIRECTOR OF PROGRAMMING AND ADVANCEMENT.

BOTTOM: RETIN OBASOHAN, A GUARD FOR UA'S MEN'S

BASKETBALL TEAN MAKES HIS STANCE AGAINST SEXUALASSAULT.  The goal of the PSA is what motivated

Maddox to partner with SGA when the idea

was originally pitched. Maddox has a passion
for telling untold stories and plans to pursue
non-fiction storytelling in his career. He hopes
to direct social and cultural documentaries
upon graduation this May.

“There are lots of people in the world who live
completely different lives that nobody really
knows about and my goal is to tell those stories,”
Maddox said.

Throughout his time at The University of Alabama,
Maddox has approached his education knowing
that his college experiences have the potential

to shape his future plans. He is a leader in the
Million Dollar Band, an intern with Creative
Campus and worked in Los Angeles with the

TCF in LA program. Raimist described Maddox

as confident, dependable and focused.

His team was made up of four additional
telecommunication and film students, a music
student and public relations student, Jordan
Forrest, who directed the overall campaign efforts
on UA's campus. Maddox credits his strong peer
group for the success of his first PSA.

To get involved with The University of Alabama’s
stand against sexual assault and see Maddox’s
work, visit sga.ua.edu.

COLLEGE OF COMMUNICATION & INFORMATION SCIENCES



COMMUNICATOR : SPRING 2016

| C&IS RESEARCH

Dr. Jamie Campbell Naidoo, associate
professor and EBSCO endowed professor
for the School of Library and Information
Studies, was awarded an Internationale
Jugendbibliothek (International Youth
Library) Research Fellowship funded

by the Foreign Ministry of the Federal
Republic of Germany. The fellowship is
awarded to approximately 12 researchers in

the world each year. In his research, Naidoo
identifies, examines and critically analyzes
foreign language children’s picture books and
easy-to-read children’s novels with lesbian, gay,
bisexual, transgender or queer (LGBTQ) content.
His analysis adds to the limited English-language
scholarship on the topic of homosexuality in
children’s literature. Naidoo’s work follows up his
award-winning book, Rainbow Family Collections:
Selecting and Using Children’s Books with
Lesbian, Gay, Bisexual, Transgender, and Queer
Content, which was featured in an international
cultural exhibition of LGBTQ children’s books

and research Cooperativa Culturale Giannino
Stoppani’s Famiglie: Papa, mamma, fratelli,

Xil, nonni, cugini e amici in Bologna, Italy. His
book was also honored by two U.S. publishing
awards. His current research complements and
expands the work to include English language
books published since 2011 and non-English
language children’s books not previously covered.
Preliminary research results indicate that specific
countries such as France, Spain and Italy produce
several titles each year with LGBTQ content.
“Queer” experiences are not considered unusual
or extraordinary in children’s books from these
countries, whereas in most English-speaking
countries children’s books are mainly focused on
persuading readers that being “queer” or having
a “queer” family is okay. The bulk of Naidoo’s
research will be published in a U.S. scholarly
book tentatively titled A World of Rainbow Family
Collections: Children’s Books and Media with
Lesbian, Gay, Bisexual, Transgender, and Queer
Themes from Around the Globe.

Dr. Jason Black, associate professor

of rhetoric and public discourse in the
Department of Communication Studies,
was awarded the Reese Phifer Fellowship,
a competitive, internal grant that allows
faculty members to complete a project
currently underway or to begin new
research. Black used the fellowship to complete
his book American Indians and the Rhetoric of
Removal and Allotment, research the Native
mascot, and begin working on a Native mascot
book that is under contract with the University

of lllinois Press. His book, American Indians and
the Rhetoric of Removal and Allotment, examines
the ways the U.S. government’s rhetoric and
American Indian responses contributed to the
policies of Native-U.S. relations throughout the
nineteenth century’s removal and allotment eras.
His research on the Native mascot addresses
recent controversy surrounding the team name,
visual symbols, and rituals and performances of
the Washington Redskins professional football
team. He discusses how Native American
communities should be represented in the
nation’s imaginary. Black’s book, Mascotting
Native America: Names, Images, and Rituals
features a blend of methodological approaches
ranging from national surveys and case studies to
stakeholder interviews. It is designed to advance
American conversations surrounding Native
American mascots by exploring the ancillary
questions that inform the overarching one: should
Native American mascots remain or should they
be abolished? With his Fellowship, Black traveled
to the International Communication Association
(ICA) convention to present his work and meet
with the University of lllinois Press where he
secured his book contract.

Dr. Eyun-Jung Ki, an associate professor
of public relations, received the Page and
Johnson Legacy Scholar Award from
the Arthur W. Page Center at Penn State
College of Communication for her study
of integrity in public communication. Her
research will examine the impact of organization
sustainability communication on public relations
outcome variables, including relationship quality,
attitudes toward an organization, and supportive
behaviors. Ki defines organization sustainability
communication as “an organization’s voluntary,
planned, and strategic communication efforts for
working towards a balance of economic, social
and environmental goals and values in order to
achieve the long-term goals of an organization
and its stakeholders.” With the funding from her
fellowship, Ki will conduct a nationwide survey
on the ways organizations communicate with

the public about their efforts in sustainability.

Ki will investigate the importance of economic,
social and environmental aspects of sustainability
to the public. Her research will contribute

to the existing literature on sustainability
communication, which focuses primarily on
environmental issues, and expand this focus

to include other key forms of sustainability,
namely economic and social responsibility. Ki's
goal is to increase understanding of the public’s
values and responses to different aspects of
organization sustainability communication and
provide guidance for organizations on how to
effectively allocate sustainability communication
resources to the areas most important to the
public. Ki will distribute her national survey

this spring and submit her findings to the
Association for Education in Journalism

and Mass Communication.

i THE UNIVERSITY OF ALABAMA
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RIGAN HEAVY

Heavyweight champion Deontay Wilder's
story brings TCE alumni back together

BY LITSA RIVERS
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Working against the clock, C&IS alumni united to bring
the heroic story of Tuscaloosa native Deontay Wilder
to the spotlight. The success of American Heavy, their
30-minute special that aired on NBCSN, was a result of
the relationships established at The University of Alabama.
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THE FILM CREW SPENDS OFF—CAMERAT\ME WITH DEONTAY WILDER, AMERICAN HE

AVYWEIGHT

o,

CHAMPION AND FOCUS OF AMERICAN HEAVY.

“There hasn't
been this much
excitement in
heavyweight
boxing in
Americaina
long, long time.”

hen NBC's manager of original
programming and development, Clayton
Collins, had the opportunity to develop
his own idea for a 30-minute special
to air on NBC Sports Network, he knew exactly
what story to pitch and exactly who he wanted
involved. Ever since he began working in sports,
Collins has kept the story of Olympic medalist
and American heavyweight champion Deontay
Wilder in the back of his mind. After getting

the green light, Collins’ first call was to college
friend and fellow TCF alumnus Henry Busby who
produced a short, self-financed piece on Wilder
three years prior. This was their chance to unite
their professional talents and interests and get
Wilder's story in front of a worldwide audience.

As proud Alabama natives and fans of Wilder,
Collins and Bushy saw an opportunity to tell

the story of not only an American heavyweight
champion, but an American heavyweight
champion from Tuscaloosa, Alabama. The
30-minute special, American Heavy, tells the
story of Wilder as America’s best hope for
reclaiming the crown in heavyweight boxing.

At just 19 years old, Wilder, who was destined
to be a foothall or baskethall star for the Crimson
Tide, became a father. His daughter was born
with a rare spine condition and his dreams were
put on hold. After balancing multiple jobs to
support her, Wilder found the boxing gym as

a way to make income and two years later was
fighting for his country in the Beijing Olympics.
Today, he has the highest knock-out percentage
in heavyweight boxing.

The premiere of American Heavy created
momentum. For the first time in 30 years, NBC
would air a boxing match on prime-time cable.

“This project was homegrown

across the board. From the story
being set in my hometown of
Tuscaloosa, Alabama to getting
a chance to co-direct and
co-produce with my best friend
and hiring other friends.

Everything was within the family.”

“There hasn't been this much excitement in heavyweight boxing in America in
a long, long time,” Collins said.

Just as remarkable as the story they tell is the group of TCF alumni behind
the camera. Busby and Collins agreed that the timeline for this project was
the ultimate challenge. They explained that a special like this would typically
be a three-month project, but they had less than one month to get it on air.

“It happened quickly. We got the call giving us the green light on a Monday
and we were in Tuscaloosa shooting by the following Sunday,” Busby said.

In the six days that followed the phone call, Collins and Busby were hiring
crew, reserving equipment, getting people to Alabama and scheduling.
This was Collins’ first half-hour special and he described it as a win, lose
or draw situation. The success of this ambitious project was going to

rely overwhelmingly on the crew he assembled. “We couldn’t change the



constraints, the budget, or the air date once | locked them in. But we could
build the dream team,” Collins said.

And that's exactly what they did. Collins and Bushy made it a priority to
assemble a dream team of University of Alabama TCF graduates. Bushy WHILE STUDENTS AT C&IS, COLLINS AND HIS TEAM

explained this is where Collins was the “secret weapon” of the project. “He STUDIED TELECOMMUNICATION AND FILM (TCEF).
is so talented at rallying the troops,” Bushy said.

WITH THE ENCOURAGEMENT AND SUPPORT OF C&IS
Collins credited his C&IS student experience for finding a core group of FACULTY LIKE RACHEL RAIMIST, COLLINS WAS ABLE TO
talented friends and colleagues. He explained that working on class projects
with his peers ended up providing him with the perfect group of people to CULTIVATE RELATIONSHIPS THAT LED HIM TO HIS

craft his team. Collins “crewed Up” and called TCF alumni Colter LOﬂgShOFe, FIRST JOB WORKING IN NEWS FOR MSNBC IN 30 ROCK.
Jack Blankenship and Dusty Fields.

“During our time at Bama, we were able to see the best in each other and
learn and grow together through a myriad of projects,” Collins said.



only invest in the degree,

“It's so important to not

but also invest in the
people around you.”

HENRY BUSBY, TCF ALUMNUS AND
CO-DIRECTOR OF AMERICAN HEAVY, SHOOTS
FOOTAGE OF DEONTAY WILDER FOR A
30-MINUTE SPECIAL THAT AIRED ON NBCSN.

These collaborative relationships became
particularly valuable given the quick turnaround
time of American Heavy. Collins said he believes
that the bonds made at UA translated to this
project when it mattered most. The team rested
on their knowledge of one another and their

individual strengths and weaknesses to defy time

and complete filming within one week.

Busby explained the timeline for editing was just

as challenging as it was for filming. He expressed

that a three-week turnaround was possible

if three full-time editors were working on the
project, but there was no team of editors working
on American Heavy.

“It was me in my bedroom working on a desktop
and Clayton in another room working on other
pieces of the project,” Bushy said. “It took the
two of us pushing through and pushing each
other to get it done in time. It came down
to the wire.”

“There wasn't a lot of second guessing each
other and there wasn't really time for it anyway,”
Collins added.

This was Busby's first project of this magnitude
and he said working with friends made it

less scary and more fun. He described the
multifaceted experience as family-centered.

“This project was homegrown across the
board,” he said. “From the story being set in my
hometown of Tuscaloosa, Alabama to getting a

ABOVE: HENRY BUSBY AND CLAYTON COLLINS ON SET
WITH DEONTAY WILDER, AMERICAN HEAVYWEIGHT CHAMPION.

LEFT: CLAYTON COLLINS, TCF ALUMNUS AND CO-DIRECTOR
OF AMERICAN HEAVY.

chance to co-direct and co-produce with my best friend and hiring other
friends. Everything was within the family.”

The filmmakers complemented each other’s creative style to successfully
tell a champion’s story from a humanistic perspective. In the special, they
peeled back the layers of Wilder, and the audience saw that he was a fighter
in every sense of the word. American Heavy opens by defining the character
traits of what makes a champion like Deontay Wilder: speed, power, pain and
sacrifice. Operating by this definition, Busby, Collins and the rest of their
crew are filmmaking champions.

“Deontay Wilder's work isn’t over yet,” Collins stated.

And it's only the beginning for this team of alumni too.



| 2015 GIFTS TO C&IS

Thank you to alumni and friends who supported the College of Communication &
Information Sciences in 2015. Your generous contributions support scholarships
and further our mission by inspiring students to share stories, document histories,

entertain audiences and change points of view.

$20,000+

Mrs. Rebecca Chiz Acree

Mr. and Mrs. Jonathan William Hoch

Holle Family Foundation

Curtis and Edith Munson Foundation
Thompson Foundation

Carmage and Martha Ann Walls Foundation

$10,000 - $19,999
Alabama Press Association
GateHouse Media

Mr. and Mrs. Bobby D. Robinson

$5,000 - $9,.999

Dr. Beth S. Bennett

Stephen Bradley

Brunswick Group LLC

Dow Jones Newspaper Fund, Inc.
Robert Wood Johnson Foundation
Ketchum Chicago

Luckie & Company

MDM 27 Holdings Inc.

$2,000 - $4,999

ACCO Brands Corporation
Alabama Broadcasters Association
Alabama Media Group

Alabama Power Company
Alabama Public Television

Astellas

Dr. Bruce K. Berger

Mr. James B. Boone, Jr.

Mr. Jerdan Bullard
Burson-Marsteller

Chevron Products Company
CMGRP, Inc.

Mr. John Jerome Cochran
Community Newspaper Holdings, Inc.
Discover Financial Services

Dover Corporation

Mrs. Ellen Rossler East

EBSCO Industries, Inc.

Edelman USA

Mary Elizabeth Webster Edwards Charitable Trust
Ms. Cherie D. Feenker

Fleishman Hillard Inc.

General Motors

Grant Thornton, LLP

Mrs. Sarah Maddox Greenhaw

Halifax Media Holdings

Mr. William Myatt Harvill, Jr.
Hawthorne Strategy Group

Hill and Knowlton

General Everett H. Holle

Mr. Thomas W. Hoog

IBM

Intermark Group, Inc.

Mr. M. Scott Johnson

Mr. Tilden Katz

Dr. and Mrs. William Burton Keller
Robert and Lois Luckie Charitable Foundation
Gagen MacDonald

McDonald's

MillerCoors

Navigant Consulting, Inc.
Navistar, Inc.

Ogilvy Public Relations

Mr. and Mrs. Frank Berry O’Neil
Mrs. Voncile Roberts Pearce
Raycom Media, Inc.

Scripps Networks Interactive

Mr. and Mrs. Stephen Ray Sewell
Tuscaloosa Advertising Federation
Walgreen Company

$1,000 - $1,999
3M Foundation, Inc.
Mr. W. Bruce Akin

Alabama Newspaper Advertising Services, Inc.

American Endowment Foundation
BBVA

Mr. Kenneth Scholl Boone

Bradley Arant Boult Cummings LLP
Mrs. Denise Coward Canfield
Cleghorn Properties

Mr. Phillip D. Cox

Mr. Ron DeFeo

Mrs. Lindsay Lee Garrison

Mr. Joseph E. Gibbs

Mr. Chuck Gordon

William Randolph Hearst Foundation
Heyman Associates, Inc.

Jado Fund

Mr. and Mrs. Steven Keck

Key Investments, Inc.

Mr. John H. Lewis Il

Mr. William Brock Lewis

Mr. Rick Looser

Lundbeck Inc.

Ms. Lisa Ann Malone

McDowell, Knight, Roedder & Sledge LLC
Mr. Warner 0. Moore Il

Mr. Willard D. Nielsen

Mr. and Mrs. William Joseph Oakley, Sr.
Mr. William F. 0'Connor, Jr.

Dr. Joseph E. Phelps

Mr. and Mrs. Thomas V. Scarritt

Mr. Barrett Clinton Shelton Il

Ms. Ashley Elizabeth Smith

Mr. Greg R. Stroud

Mr. Julius Talton, Jr.

Dr. Frank Moody Thompson, Jr.

Mrs. Judy Stone Weaver

Mr. Richard J. White

Wilson Times Company

Ms. Nancy K. Wood

S500 - $S999

Ms. Tina-Marie Adams

Anniston Star

AT&T Foundation

Ms. Catherine Boone

The Honorable Albert P. Brewer
Mr. Barry B. Copeland

Mr. Collin R. Curry

Mrs. Jamie B. Estes

Ms. Suzanne H. Farman

Ms. Ruth E. Fenske

Mr. Wayne H. Gillis

Mr. and Mrs. Steven Lee Grizzle
Ms. Yan Jin

Mr. and Mrs. Keith David Levingston
Mr. Gary D. McCormick

Dr. and Mrs. Mark Douglas Nelson
Mr. James William Oakley, Jr.

Dr. Yorgo Pasadeos

Mr. Jim P. Pewitt

Dr. Beverly C. Phifer
PricewaterhouseCoopers Foundation
Regions Financial Corporation

Mr. and Mrs. John M. Robinson
Mrs. Maria P. Russell

Sealy Management Company

Mr. Mack Donaldson Secord

Dr. Jacquelyn Skaret Shaia

Mr. Whitney Ray Shaw

Mr. James T. Stephens

COLLEGE OF COMMUNICATION & INFORMATION SCIENCES
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TEGNA Inc.
Ms. Sharon Maze Tinsley
Mr. and Mrs. Adolph Weil Il

S100 - $499

AEGON USA, Inc.
Andalusia Star-News

Mrs. Cindy Eby Anderson
Mr. James Cooper Askew, Jr.
Ms. Elizabeth Atkinson

Dr. Cathy Fallon Ayers

Ms. Connie Ayers-Bryant
Dr. Tracy Vernetta Banks
Mr. Jon D. Barganier, Sr.
Ms. Kirsten Barnes

Mrs. Tiffany Elliott Batiste
Mrs. April Bauder

Mr. Peter Berndt

Mrs. Terra Blackburn

Ms. Irene Blalock

Dr. Patty Ann Bogue

Mrs. Brandy Adkins Boone
Dr. Ann Bourne

Ms. Wendy Boyd

Ms. Sydney L. Branch

Dr. Mark Brandon

Mrs. Frances Braswell

Mrs. Barbara G. Brown

Dr. James A. Brown

Mr. James M. Brown, Jr.

Dr. Loretta Graves Brown
Mr. Milton L. Brown

Mr. Thomas Arthur Budnik
Dr. Matthew D. Bunker

Mr. Spencer D. Burchfield
Ms. Ashley Kim Burris

Ms. Sharon Bynum

Mrs. Virginia Duckworth Cade
Ms. Kathleen Caggiano
Mrs. Virginia Holder Carpenter
Ms. Heather Carreno

Mrs. Kimberly Cavallari

Mr. Jeffrey Dwayne Chandler
Ms. Marcia Chauvet

Cirlot Agency, Inc.

C&IS Student Executive Council
Mrs. Linda McNair Cohen
Mr. Marc Benjamin Cohen
Mrs. Karla S. Conway

Mr. Jeff Cooke

Mr. and Mrs. Josh Cooper
Ms. Amanda Lane Coppock
COR Properties LLC

Mr. James A. Cox

Crissman Consulting, Inc.
Mrs. Rhonda Wall Crowe
Mr. Ruston 0'Neal Curtis

Mrs. Alice Stuart Davis

Mrs. Torrey Van Antwerp DeKeyser
Ms. Robin DeMonia

Mr. James S. Derosa

Mr. Terry W. Dietrich

Ms. Kimberly Grace Distel

Ms. Cynthia J. Dollar

Mr. Brian Patrick Donovan
Dow Chemical Company Foundation
Mr. Sean Doyle

Mr. David R. DuBose

Mr. and Mrs. Sam Eddins

Mr. Billy D. Edelman

Mrs. Jennifer Hawk Elebash
Mr. and Mrs. Karl Savary Elebash Il
Ms. Rheena Elmore

Mr. Michael D. Ermert

Mrs. Mary White Etheredge
Mr. and Mrs. Carlton Everett
Mrs. Virginia Fadlevich

Ms. Courtney Shay Fingar
Mrs. Louise McClintock Finley
Dr. Wayne H. Finley

Mr. Dusty O'Neil Folds

Mr. Gary Fuller

Mr. John Charles Gardner

Ms. Ning Ge

Mr. Wyman 0. Gilmore, Jr.

Mr. and Mrs. Marshall Ginsburg
GlaxoSmithKline

Mr. Arvil Davis Goode, Jr.

Ms. Karla Gower

Dr. Jennifer D. Greer

Mrs. Patricia Freeman Gregg
Mr. Trevon Gross

Mrs. Megan Cotton Gully

Mr. and Mrs. Bill Guthrie

Mr. Egerton S. Harris IV

Mrs. Frances Mathews Harris
Mr. Martin Harrity

Dr. and Mrs. Jackson Hataway
Haymarket Media

Ms. Anita S. Hayne

Dr. Susan Beckley Helt

Mr. Fred Henry

Ms. Jane Newton Henry
Highland Wake Construction, LLC
Mr. James Lee Hightower

Mrs. Camille Elebash Hill

Dr. L. Brooks Hill

Mrs. Jean Jolly Hinton

Mr. Steven M. Hudson

Mr. Thomas E. Hunter

Ms. Jennifer Hunton

Mr. and Mrs. Reginald D. Hyde
Mr. Robert F. Inman

Mrs. Heather B. Jackson

Ms. Lizzie B. Jeffcoat

Mr. and Mrs. Jonathan Wade Jeffress
Mrs. Elizabeth McKay Jenkins
Mr. John Tatum Johnson, Jr.
Dr. Tonjanita L. Johnson, PhD
Ms. Cynthia Kay Jones

Mr. David Wyman Jones

Ms. Nina Jones

Mr. Brian David Katz

Mr. and Mrs. Kelly Kennedy
Mr. Eric Tillman King

Ms. Beatrice Kay Kinnear

Mr. Joel Kitchens

Mrs. Jenny Klement

KLJ Consulting LLC

Mr. Robert Kornecki

Ms. Jill A. Kramer

Mr. Steven Kubasik

Mrs. Jayna Partain Lamar
Ms. Deborah Morgan Lane
Mrs. Jane Lanning

Mr. William N. Latimer

Ms. Melissa Laughlin

Mr. William D. Lawley, Sr.

Mr. Richard Light LeComte
Mrs. Laura Anders Lee

Lewis Communications/Birmingham
Mr. Timothy A. Lewis

Mrs. Donna L. Longino

Mr. Van D. Lott

Mrs. Jenna Lovoy

Ms. Janet Lubart

Mr. Timothy Lionel Lucier

Mr. Lucian Lyall

Mr. Robert K. Lyle

Ms. Laura C. Mahon

Ms. Rebecca Lynn Mann
Marble City Media LLC

Mrs. Robin Beardsley Mark
Mrs. Cynthia Trantham Markushewski
Dr. Rodney Mark Marshall

Mr. and Mrs. Alan Martin

Dr. Diana Knott Martinelli
Mrs. Janet Thomas May

Mr. James Andrew McDonald
Mrs. Leigh Ann Horton McKelway
Mr. Charles Wayne McKinney
Ms. Kaye M. McWane

Mr. Daniel Max Meissner
Mrs. Elizabeth Thompson Melton
Mr. Scott Eric Miller

Mr. William F. Miller, Jr.

Mr. and Mrs. Joe Montaniri
Mr. Ronald Price Moore

Mr. Thomas Wilson Moore, Jr.
Mr. Mark Morrison

Mrs. Melinda B. Morrison
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Mrs. Fran Williams Morrissette
Dr. and Mrs. Edward Mullins
Mr. Richard L. Mullins

Mrs. Susie Cade Mullins
National Christian Foundation Alabama
Mrs. Stephanie Dixon Oakley
Mrs. Kristen Wilde Obaranec
Dr. Patrick Eugene O'Neil
Mr. Beckham Dye Palmer Il
Dr. Michael R. Parker

Mrs. Rachel King Parris
Mrs. Edith Hudson Parten
Mr. Jimmy M. Paschal

Mr. Leroy Paul

Mrs. Judy Pritchett Pearce
Dr. Andrew Pecora

Ms. M. Elise Phillips

Mr. Robert D. Pierce Il

Mrs. Helen Crow Pittman
Ms. Ann E. Prentice

Mr. and Mrs. Greg Pritchett
Mr. Robert Charles Puppione
Mr. and Mrs. Doc Radcliff
Mr. and Mrs. Sean Ramsey
Mr. Alexander S. Ransone
Ms. Liza LaBelle Raulerson
Mrs. Lindsay J. Reddick

Mr. Terrance L. Reid

Mr. Steven Westley Richey
Ms. Beth Alison Riggs

Mr. Kenneth G. Robinson Il
Mr. Matthew G. Rocco

Dr. Ronald Vincent Pierre Rogers and Dr. Ellen

Drogin Rodgers

Mr. Antonio M. Rogers

Dr. Stephanie Havron Rollins
Mrs. Melissa Parker Roney
Mr. William M. Rue, Jr.

Mr. Samuel A. Rumore, Jr.
Mrs. Dana M. Sadler

Mr. Kevin J. Saghy

Mrs. Linda Macklem Salzman
Mr. Doug Sanders, Jr.

Mrs. Jewell Sandoval

Dr. E. Roger Sayers

Mr. and Mrs. Tom Schneider
Mrs. Julia Harwell Segars
Mrs. Frances Moore Shaw
Mr. and Mrs. J. Andrew Shelton
Mrs. Betty B. Shirley

Mr. Nicholas V. Simulia

Mr. Justin C. Slaton

Mr. James William Smilie, Jr.
Mrs. Merredith C. Smith

Mr. Kenneth Sneeden

Ms. Helen J. Sonner

Mr. George Tuthill Stanard Il

Dr. Annabel K. Stephens

Mr. and Mrs. James Oliver Stephens
Mr. John Edgar Stephens

Mrs. Sherrel Wheeler Stewart

Mr. John Patrick Sullivan

Mrs. Patricia D. Summerford

Dr. S. Shyam Sundar

Mrs. Ashley Sutor

Mr. Andre J. Taylor

Mr. David B. Taylor

Mrs. Jennifer L. Taylor

Ms. Margaret Ruth Thalhimer
The Retreat at Lake Tamaha, LLC
Mr. William Andrew Thomas Il
Mrs. Kristi Thomson

Ms. Tonyia Tidline

Mrs. Eleanor Buck Touchet

Mrs. Amy Jane Townsend

Mrs. Stacey Ogle Turner

Mrs. Lisa R. Underwood
University of North Carolina - Chapel Hill
Mrs. Melanie Fossett Varnell

Mr. Longfei Wang

Mr. Jimmy E. Warren

Mr. Matthew Ryan Wattigny

Mrs. Jacqueline Boemer Welborn
Ms. Judy West

Mrs. Amy Dougherty White

Mr. Drew Kenneth White

Mr. James R. Williams Il

Mr. David Weir Wood |1

Mr. Craig Donald Woodward

Mrs. Julie Ann Wright

Ms. Jacqueline Wuska

Mr. and Mrs. John Michael Young, Jr.
Mr. Stephen Zary

Other Gifts

Mrs. Cathey David Abikhaled
Mr. and Mrs. James Adcock
Ms. Alexandra Lynn Addington
Mrs. Jaena Marie Alabi

Mrs. Mary S. Alexander

Mrs. Stephanie K. Alexander
Ms. Leah Rebecca Allison

Ms. Mildred F. Altobello

Ms. Elizabeth Lee Anderman
Mr. Trent Edward Armstrong
Mrs. Sue Roberson Arnold

Ms. Miranda Rose Ball

Mr. Gregory Neil Bare

Mr. Jonathan Daniel Barganier, Jr.
Mr. and Mrs. Tony Barnett

Mr. Garth Terrence Barrick
Mr. Jeffery William Bell

Mr. Rodney DeWayne Bell

Mr. Pratt Bennet

Mrs. Janice Jones Berry

Ms. Kelley Ann Binder

Mr. William Robert Black

Mr. Bertram Alan Bloomston

Mr. Kimball Day Boone

Mr. Donald Verbin Bowling

Mrs. Melissa George Bowman
Mr. Billy Lee Bradshaw, Jr.

Mr. Robert Jackson Bremer and Dr. Karen Joyce Cook
Ms. Deidra Reid Brewer

Mrs. Staci Brown Brooks

Ms. Mary Charlotte Brown

Mrs. Carla Broyles

Mr. and Mrs. Don Bryan

Dr. Jennings F. Bryant, Jr.

Dr. John Timothy Burgess

Mrs. Bridget Utsey Bushy

Ms. Lynn Harrison Cappelli

Mr. Robert Dumas Carlton

Mrs. Catherine Fowler Carnes
Mr. and Mrs. James G. Carroll
Mr. Charles A. Casmus Il

Dr. Courtney Carpenter Childers
Mrs. Cathy B. Clarke

Mr. Thomas W. Clarke

Ms. Deborah Diane Cobb

Ms. Ginger Caroline Cockrell

Mr. Donald K. Coe

Mr. Jeffrey Glenn Coghill
Lieutenant Colonel Douglas Scott Collins
Dr. and Mrs. Skye Chance Cooley
Mrs. Deborah Billingsley Cornelius
Corporate Executive Board

Mr. Ron Culp

Mr. Caleb Cunningham

Mr. Michael L. Curington

Ms. Susan Elizabeth Daria

Ms. Jane Carol Daugherty

Ms. Katie Elizabeth Davis

Ms. Samantha J. Davis

Dr. Timothy Dodge

Mr. Timothy G. Dodson

Ms. Rita R. Doughty

Mrs. Deedie Kay Dowdle

Mr. John Joseph Dubuisson
Lieutenant Colonel Paul L. English
Mr. Jack Harris Fein

Mrs. Jolynn K. Fenton

Mr. Malcolm G. Fields

Mrs. June D. Fleckenstein-Emmert
Mr. Edward Lee Foley

Mr. Michael Alexander Fordham
Mr. Nim T. Frazer, Jr.

Mr. William C. Friedman

Mrs. Sarah E. Fuller

Mrs. Alicia Gaskin

Dr. William J. Gonzenbach
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Ms. Lesley Morgan Grimes
Ms. Rosalee Rosich Groover
Ms. Lauren Nicole Grzybowski
Mrs. Joan Zasa Guthrie

Ms. Marie Gwarjanski

Mrs. Angela Fisher Hall

Mrs. Kelly Newton Hammond
Mr. Turner A. Hannah

Mr. Michael Brent Harbin

Mr. and Mrs. James Edward Harmon, Jr.
Mrs. Marie Mayfield Harmon
Mrs. Costella Cobb Harris
Mr. Jason Glenn Harris

Ms. Linda Harrison

Mr. Sam W. Harvey

Ms. Alyssa Heffley

Dr. Susan Davis Herring

Ms. Shelly Rene Hiatt

Mrs. Holly Tatum Hicks

Mrs. Tammy Lashell High
Mrs. Mindy Hill

Ms. Lauren Danielle Hobbs
Mrs. La Shannon Hollinger
Home Rite, Inc.

Mr. Matthew W. Honea

Ms. Hollie Victoria Huey

Mrs. Angie Skinner Hughes
Ballard Enterprises, Inc.

Mr. David Bolton Hust

Ms. Virginia G. Imbrogno
Mrs. Jennifer Morgan Ingram
Mrs. Katherine Sasser Jacoby
Dr. Edward Allan Johnson

Ms. Maya Nesha Jones

Mr. Daniel Herbert Kahalley
Mr. Mitchell M. Kalifeh Il

Ms. Diane M. Kallenborn

Ms. Alison Lee Kapp

Mrs. Denisa Goodwin Keith
Mrs. Dianne Kelly

Ms. Gloria Rebecca Kelly

Dr. Hyoungkoo Khang and Dr. Eyun-Jung Ki
Mr. and Mrs. Glenn Kinstler
Mrs. Stephanie Wise Kirby
Mr. David W. Kirkland

Mrs. Kathleen Elizabeth Kirvin
Ms. Haley Brooke Knight

Mrs. Jessica Brooks Lane

Mr. H. Paul Lawson

Mrs. Rose G. Lawson

Mr. Hugh I. Leader

Ms. Bonnie Lee

Ms. Mary Catherine Lennon
Ms. Kate S. Lewallen

Dr. Regina Louise Lewis

Ms. Mary Ann Lickteig

Mrs. Stacey Andignac Liljeberg

Mr. Thomas Levi Lindsey Il

Mrs. Marian Accinno Loftin

Ms. Hope Long

Ms. Kristine M. Long

Mrs. Debra Wood Macdonald
Mr. Brian A. Mainwaring

Mr. and Mrs. W. Davis Malone Il
Mrs. Katherine Powell Manderson
Ms. Alyssa Martin

Mr. Ryan Schuyler Matthews
Mr. Michael Louis Mayfield

Mr. Bruce Jones McKee

Ms. Susan Joy McLellan

Dr. Thomas Lee Meade and Dr. Colleen

Malachowski

Ms. Yulonda Meeks

Ms. Carmaleta Mitchem

Mr. Philip John Mongell

Miss Molly Moore

Mr. Paul Mussleman

Mr. David E. Mutchler

Mrs. Lisa Plaia Myrick

Mr. G. Madison Neal

Mr. Don A. Newton

Mrs. Lori Adams Northrup
Ms. Caitlin Elizabeth Norton
Mr. James Michael Oakley
Dr. John Fred Olive Il

Mr. Barry Stephen Oltremari
Ms. Miranda L. Omer

Mr. Larry W. O'Neal

Ms. Trudy Padilla

Mrs. Susan Bishop Page

Dr. Marie Volkert Parsons
Ms. Lori Anne Peace

Mrs. Kristy Pearman

Mr. Sedric Smith Pennington
Mr. Dale Allen Phillips

Ms. Dena Pollard

Ms. Laura Pope

Mrs. Abbie Lee Powell

Ms. Carla M. Powell

Ms. Amy C. Prendergast
Mrs. Jennifer V. Rainer

Mr. Phillip Gantt Rawls

Mr. Claude Raymond Rayfield
Mr. Jeremy Kenneth Reid
Retro Chic LLC

Mr. Mario Retrosi

Mr. and Mrs. Donald Rice
Mr. Andrew Richardson

Mrs. Suzanne Rosenberg Ringers
Mrs. Terri McBride Roberson
Mrs. Christen Faith Robichaud
Ms. Summer Robinette

Mrs. Kathy Jean Rooks-Denes
Mr. Samuel Charles Rumore

Ms. Ann Marie Salamy

Ms. Kristen Marie Sampson
Mr. George Sarosi

Mrs. Kelly Saxton

Mr. Ronald Lewis Schwertfeger I
Mr. Perry S. Scotola

Mrs. Alma Gates Scroggins
Mr. Alex Joseph Seiver

Mrs. Lisa Sepulveda

Mr. and Mrs. Jerry Sewell
Mrs. Kathryn Shaw

Ms. Melinda Gayle Shelton
Mrs. Beth Hendon Simon
Ms. Madeline Alcine Sims
Ms. Tracy Sims

Mrs. Sandra Ann Singleton
Mrs. Debey Sklenar

Ms. Angelina M. Smith

Ms. Catherine Ann Smith
Mrs. Darlene Smith

Mrs. Marianne Donahue Smith
Ms. Suzette Richburg Smith
Ms. L. D. Stamper

Mrs. Marian Hodge Stevens
Ms. Chantelle Deserais Swaren
Mrs. Jaclyn Arlene Tarkington
Mrs. Jan S. Thompson

Mrs. Barbara Thurman

Tide Gold

Mrs. Emily Estes Tish

Ms. Holly Tkaczyk

Mr. and Mrs. Brad Troha
Mr. Michael A. Vargosko

Mr. Daniel Verbit

Mr. Richard Bard Vining
Mrs. Cathy Duncan Wahl
Ms. Helen Mellet Walker
Mrs. Cecily Musgrove Wall
Mr. Jason Lane Wall

Mr. Jay Waters

Dr. and Mrs. Robert A. Watson IlI
Mrs. Annette Jones Watters
Ms. Muriel Kirkpatrick Wells
Mr. J. Worth Wilkerson

Ms. Kristin M. Williams

Ms. Mary Linda Wimberley
Mr. Nathan Aaron Wingert
Mr. Bobby Earl Winn

Mrs. Melanie Annette Wood
Mrs. Susan Hay Woodroof
Ms. Andrea Lynn Wright
Mrs. Rachel Ann Young

Every effort has been made to ensure accuracy and

completeness of this list. If we have inadvertently omitted
your name or listed you incorrectly, please contact C&IS

External Relations at UACCIS@ua.edu.
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AT REESE PHIFER

NOW ACCEPTING
2016 SEASON RESERVATIONS

RENTAL OPPORTUNITIES
The north & east verandas at Reese Phifer Hall
provide an outstanding venue for entertaining clients,
friends and family before Alabama’s home football games.
Come enjoy a worry-free tailgating experience
in the heart of campus.

WHAT'S INCLUDED:
Indoor air-conditioned space
Access to clean restrooms
Tables, tents, chairs and HD televisions

SPONSORSHIP OPPORTUNITIES
As a sponsor of The Tailgate at Reese Phifer,
your organization has the chance to connect with '
hundreds of the College’s distinguished alumni ‘
and friends on UA game day.

WHAT’S INCLUDED:
Logo promotion in Reese Phifer Hall and C&IS materials
Host table/booth at tailgate event
25 guest tickets to the C&IS Tailgate at Reese Phifer

Visit cis.ua.edu for more info or call
C&IS at 205.348.8599 to secure your
rental or sponsorship for the 2016 season.

THE UNIVERSITY OF

ALABAMA

College of
Communication &
Information Sciences
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THE UNIVERSITY OF

ALABAMA

BOX 870172
TUSCALOOSA, AL 35487

The University of Alabama

V\ to the Capstone Communication Society.

With a gift to the Capstone Communication Society,

n S 0 c I E T Y z you'll stay connected with C&IS through:
S

e |nvitations to on-campus events
including The Tailgate at Reese Phifer

? S T 0 % Support C&IS students by making a gift
<

e A subscription to monthly e-newsletters
and college publications

e (pportunities to network with fellow C&IS alumni,
parents and friends at regional events throughout the country

To make a gift, visit cis.ua.edu.
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